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People don’t resist 
change, 

They resist being 
changed 

- Peter Senge - 
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Some of our clients… 
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What is sustainability really about? 
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WWW.FUTERRA.CO.UK 
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SUSTAINABLE DEVELOPMENT IS 
DEVELOPMENT THAT MEETS THE NEEDS 

OF THE PRESENT WHILST ENSURING 
THE ABILITY OF FUTURE GENERATIONS 

TO MEET THEIR OWN NEEDS. 
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Changing behaviour 
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Spock	  
Ra#onal	  
Cost/Benefit	  decisions	  
“ego”	  

Homer	  
Emo#onal	  
Ins#ncts	  and	  habits	  	  
“id”	  

DECISION MAKING 
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Information/ 
Incentives! Action! Decision!

Habit!
So

cia
l p

ro
of
!

Priming!
Defaults!

Salience!

Action? 

DECISION MAKING 
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HABIT	  
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SOCIAL	  PROOF	  
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INFRASTRUCTURE	  
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DRIVERS	  AFFECTING	  OUR	  BEHAVIOUR	  

•  Decisions are 
governed by habit, 
emotional drivers 
and rules of thumb 

Habit!

•  We are influenced 
by what others 
around us are 
doing 

 

Social proof !

•  The physical 
environment 
affects how we 
behave 

Infrastructure!
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Communicating sustainability 
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Source: Pat Dade, Cultural Dynamics 

KNOW THY AUDIENCE  
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A few things to hate about 
sustainability communications!
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Being boring!
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Using guilt!
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Click me 
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Being unnecessarily complicated!
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Nagging people!
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The 3 Ps!
Placement!
Product!
Persuasion!
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Walmart 
edits it out!
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Enemies of Edit!
Abdication of 
responsibility, 
information overload 
and timidity!
!
Tools of Edit!
Knowledge, 
decisiveness and 
courage!
!
Ask yourself, can your 
brand Select positive 
products and avoid 
negative ones?!
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Click me 
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L’Oréal  
uses the 
right 
messengers!
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Futerra 
makes it  
fun!
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Nike 
rewards 
it !
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Enemies of time!
Uniformity!
Inappropriateness!
Lack of attention!
!
Tools of time!
Consumer insight!
Pro-activity!
Planning !
!
Ask yourself, can 
your brand introduce 
new behaviours at 
the perfect moment?!
!
!
!
!
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Your briefs,  
should you choose to 

accept them 
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Thank you 
#futerra 
@Ollylawder 
Oliver.Lawder@futerra.co.uk 
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