
Marrakech Approach to Sustainable Public Procurement Training  
 

Eco and Social Labels 
 
 

Using eco and social labels

Independent eco-labels:

• European Union Eco-Flower

• Energy Star 

• Blue Angel 

• Nordic Swan

The environmental criteria underpinning independent eco-

labels have been developed based on solid scientific 

evidence and in co-operation with all relevant stakeholders. 
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It is important to understand the 
evidence base underpinning these 
labels – not all of which are 
independently verified for example.  
Those shown on this slide are 
independently verified and include 
the EU eco-label (the ‘flower’).   
The criteria ‘behind’ the label can be 
a useful source of information for 
specifiers.  It is important not to 
‘blindly’ cut and paste criteria 
without understanding the 
consequences of the use of such 
criteria.  
 

Type I eco-label: 
Eco-labels that meet ISO 14024 “Environmental labels and declarations – Type I 
environmental labelling – Principles and procedures” requirements.   
They provide a 'seal of approval' where a Type I environmental labelling programme issues a 
licence to use their eco-label logo on products or services which have met the programme’s 
published specifications. 
ISO14024 defines Type I environmental labelling programmes as “voluntary, multiple-criteria-
based third party programmes that awards a licence which authorises the use of 
environmental labels on products indicating overall environmental preference of a product 
within a particular product category based on life cycle considerations.  Type I eco-labels are 
thus an indicator of overall environmental preference in that product category.  
They are based on publicly available specifications, are operated by third parties, involve 
independent audits and consider life-cycle environmental impacts.  
 

The EU Ecolabel is the premier European award 
for products and services which meet the highest 
environmental standards. 
Ecolabel products deliver high performance and 
environmental quality, verified by a robust and 
independent certification process.  
You can spot an Ecolabel product as it carries the 
flower logo – making it very simple for buyers 
and consumers to buy wisely in the green 
marketplace.  
The Ecolabel is backed by all EU Governments, 
and is a voluntary scheme. It is managed in the 
UK by Defra with the assistance of UK Ecolabel 
Delivery (a partnership between TUV NEL Ltd and 
Oakdene Hollins). 

 



Environmental and social labels
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Type II environmental claim 
Eco-labels that meet ISO 14021 
“Environmental labels and 
declarations – Self-declared 
environmental claims (Type II 
environmental labelling)” 
requirements.  They are self 
declarations, not involving 
independent audit.  
ISO14021 sets out principles and 
requirements for all self-declared 
claims.  

 

These requirements cover the use of particular words and symbols and specific requirements 
about accuracy, relevance, explanation and substantiation/verification of claims.   
Not all self claims or declarations will meet ISO14021 requirements. 
 

Type III environmental declaration:  
Eco-labels that meet ISO 14025 “Environmental labels and declarations – Type III 
environmental declaration – Principles and procedures” requirements. They provide 'eco-
profiles' or 'report cards'. These summarise quantified data using predetermined parameters.  
Buyers can compare the data between competing products to see which performs best in that 
area. Type III eco-labels are based on publicly available product category rules, are operated 
by third parties and involve independent audits. 
 

Social labels

• Similar benefits to eco-labels

• Focus on social / socio-economic 
issues, including child labour e.g. 
GoodWeave label 

• “Fairtrade” widely known

• No common standard

• Procurers need to review 
standards
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A social label is a broad term relating to 
the social capacity of a company and can 
cover both ‘fair’ and ‘ethical’ trade. It can 
be used in reference to goods produces in 
line with standards aimed at securing fair 
terms of trade for suppliers in the 
developing world or general business 
practice which is deemed to be carried 
out in an ethical manner through 
promotion of certain labour and 
environmental standards. 
 

The EU Commission makes it clear that the social capacity of a supplier can be taken into 
account if this demonstrates the technical capacity to perform a given contract. In other 
words the social issue must be relevant to what is being procured and not to how the 
company manage their business generally beyond the relevant legal obligations. 
 
For example a contracting authority can specify organic coffee because the production 
process relates to the coffee itself in terms of the way it is grown and the chemical content. 
However they cannot specify only fair trade coffee as this relates to the standard of life of the 
coffee growers, not the quality of the coffee. To encourage fair trade though it is possible to 
state that the authority would ‘welcome’ fair trade coffee options such as Fairtrade or 
equivalent as part of a contract for a range of coffees. Bids must still be evaluated on a value 
for money basis using directly relevant award criteria linked to the subject of the contract. 
Where the winning tendered was able to provide fair trade options the contract could then 
make it clear that these should be made available. 


